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Company/Association:  Colruyt Group
Contact person: Mieke Vercaeren
1. We agree – in principle - to become a signatory to the Retailers’ Environmental Action Programme (REAP)*
2.  We submit the actions/initiatives below for inclusion in the REAP proposal*
(*both subject to the company/association being in agreement with the final text negotiated and agreed with the Commission)
	
	What we sell
	How we sell
	Communications

	
	Systematically improve ecological aspects of assortment (products and packaging) in cooperation with suppliers and other stakeholders.
Target:
By the end of 2009, we will expand our offer of AA+ labelled white goods. 

In 2010, we will start an action on the promotion of seasonal products. 

By 2010, we will have 6  separate supermarkets, named Bio-planet, where we sell only bio-products and  ecological nonfood products. 

It is out objective to sell only  concentrated   liquid washing products in our shops to save water and reduce transport (by 2011).
By 2011, end of sale of filament light bulbs. 
By 2011, all self-imported full wooden garden furniture will be FSC or equivalent labelled. 
	Supermarkets
· No selling bags available in our shops;
· Closed refrigerators and cooling areas instead of cooling furniture;
· Eco-design;
· Simple lay-out.
Target: Continue to design more eco-efficient buildings and shops.
Transport and mobility
Central delivering system instead of individual deliveries to save kilometres.

Target: 

We invested already in a hybrid truck and will work on soundless delivery processes in supermarkets.
We started with the implementation of Euro V engines before it became mandatory. By 2013, all our trucks will comply with the Euro V norm.
By 2010, 1800 people will be part of our bike- to- work program. 
By 2010, each employee can follow an eco-drive course; for company car owners, it’s a must. 
	Inform our two million customers about the sustainability initiatives we take. 

Thematic reports on energy policy and societal projects available. 

Target: 

In 2009, we will make a thematic report on our actions regarding sustainable mobility. 

By 2010, all brochures, catalogues, cash receipts and customer communication will be printed on FSC or equivalent labelled paper. 

Customers are systematically informed about new actions we undertake on energy efficiency and how to use products in a sustainable way. 
In 2010 we will strengthen and renew our Greenline engagement, which started in1990.  

	
	
	Less energy, more eco-efficiency and green energy

We communicate more customer-focused to save paper. 

By 2010, we will systematically monitor energy use in all our buildings in order to save energy.
By 2010, we will make a CO2 balance according to the GHG protocol.

By 2011 all electricity-energy (100%) will be own green production (sun, wind, biomass).
Waste collection and management

We collect all waste centrally.  We have two own recycling units for all waste. We will keep on maximising our recycling efforts (carton, plastics). Organic waste is used for bio-methanisation. 
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REAP:  Retailer Inputs
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